This study aims to analyze the standard size of Muslim women's clothing used by the ready-to-wear industry. This research includes aspects of the type of Muslim clothing, the standard system of sizes used, variations in the size and the level of customer satisfaction with Muslim clothing. The research method uses the mixed method that combines qualitative and quantitative research. The study was conducted in Jakarta by taking samples from the three largest shopping centers in Indonesia, with a total of 70 respondents with accidental sampling techniques. The results of the analysis show that Muslim women's clothing products in some markets use garment sizes. The clothing size is influenced by the form of clothing (design), price, and the type of material. Some Indonesian designers refer to body measurements with modifications according to the design. Muslim fashion women with robe forms dominate the market, especially in Jakarta. The robe or syar'i clothing generally uses the size of the body circumference and the length of the dress as a reference in determining the standard size. The difference in the size based on shapes is obtained 1-2 cm between standards, based on the price, the difference in size reaches 2-4 cm, and differences based on materials between 1-2 cm. The level of satisfaction with Muslim women's clothing based on design/form, consumers stated that they were very satisfied, while for the level of satisfaction with standard sizes, variations in size and price, consumers expressed satisfaction and normality on the packaging aspect.
Introduction
The size and proportion of human body shape are important factors in producing clothing. The different sizes and standards used by the ready-to-use clothing industry have become the basis for trying to find dependencies, which clearly and accurately describe the size and proportion of various parts of the human body for example in relation to its growth. At present most countries have their own classification system [1] . 3rd ICTVET 2018 Indonesia as a country with the largest Muslim population in the world actually has a national standard measure which is a reference for the ready to wear industry as a guideline in producing clothing that applies nationally and is applied by the fashion industry, both large and small industries. The size standards of women's clothing in the Indonesian market, especially in Jakarta, are very varied despite using the same standard size, both clothing produced by small, medium and large-scale industries, causing most Indonesians to prefer fitting before deciding to buy, of course it is one of the obstacles in today's digital era.
Methods
The method used is the mixed methods with a sequential mixed methods strategy approach that refers to a sequential exploratory strategy. Data collection techniques through observation, interviews and questionnaires. Observations were carried out in the three largest shopping centers in Jakarta to obtain Muslim fashion size data based on shapes, materials and prices. Interviews were carried out through industry representatives and designer associations to obtain data on how to measure clothing used and compare the classification systems available in various Muslim fashion products and questionnaire data to see the level of community satisfaction with Muslim ready to wear clothing. Data analysis used using two approaches, namely qualitative approaches and quantitative approaches.
Result
The standard size for making ready to wear clothing is used to represent general body shapes /sizes. Determination of standard measures set by several countries refers to several aspects, including improved living conditions, physical activity and better medical care [10] . There are many different clothing measurement systems throughout the world, including:
1. The standard of European clothing size [2, 3] , the standard of this size is determined based on the size of the body circumference and height. This standard has not functioned optimally because it cannot yet represent the size of the European community and therefore has not been used as a whole 2. Standard US clothing sizes [4, 5] . US clothing size standards were developed based on statistical data in the 1940-50s, which are now known as US catalog 
Discussion
Standard body size is used for making custom-made clothing based on individual requests, so this standard is generally used by designers in producing fashion. While The use of the size of all sizes is usually adjusted to the use of certain material materials that have elastic properties, which can be adjusted to body shape.
Conclusion
Muslim women's standard sizes generally use standard sizes of garments with sizes S, M, L etc. and all size sizes that represent the size of the consumer body. This size standard is determined based on market surveys that are influenced by the design and use of materials that also influence the selling price of production. The production of garment fashion has an interval of size differences in the same standard. The difference intervals in each size have different intervals, such as the interval of body circumference size and length of clothing, therefore Interval refers to the difference in standard sizes,
